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Table 1. Year-on-Year Inflation Rates (%) in the Philippines, MIMAROPA Region,
and Oriental Mindoro Province, All Items

(2018=100)

Area February 2023 January 2024 February 2024
Philippines 8.6 2.8 3.4
MIMAROPA Region 9.0 3.6 34
Oriental Mindoro 10.7 2.5 2.1

Source: Philippine Statistics Authority, Retail Price Survey for the Generation of Consumer Price Index

Figure 1. Year-on-Year Inflation Rates (%) in
Oriental Mindoro: February 2023 to February 2024
(2018=100)
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Headline Inflation

Oriental Mindoro’s headline inflation or the overall inflation slowed down further
to 2.1 percent in February 2024 from 2.5 percent in January 2024. This is the lowest
inflation rate since the 1.8 percent recorded in April 2022. In February 2023,
inflation rate in the province was higher at 10.7 percent.
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Main Drivers to the Downward Trend of the Headline: Inflation

The downtrend in the overall inflation in February 2024 was primarily influenced by the
lower year-on-year increase in housing, water, electricity, gas and other fuels
at 0.6 percent during the month from 2.5 percent in the previous month. Also
contributing to the downtrend were clothing and footwear and restaurants and
accommodation services with slower annual increases of 5.2 percent and 9.1 percent,
respectively in February 2024 from the previous month’s rates of 7.1 percent and
10.1 percent, respectively.

Figure 2. Year-on-Year Inflation Rates (%) in Oriental Mindoro
by Commodity Group
(2018=100)
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Lower annual increments were also noted in the indices of the following commaodity
groups during the month:
e Alcoholic beverages and tobacco, 9.7 percent from 10.2 percent;
e Furnishings, household equipment and routine household maintenance,
5.3 percent from 6.2 percent;
Health, 5.1 percent from 6.5 percent;
Recreation, sports and culture, 3.1 percent from 3.4 percent; and
Personal care, and miscellaneous goods and services, 3.3 percent from
3.4 percent.

Also contributed to the downtrend is the annual decrease of information and
communication with a recorded decline of 0.5 percent during the month from an annual
decrease of 0.1 percent in January 2024.
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On the contrary, the indices of food and non-alcoholic beverages and transport
exhibited higher annual increases in February 2024, while the rest of the commodity
groups retained their January 2024 inflation rates.

Main Contributors to the Headline Inflation

The top three commodity groups contributing to the February 2024 overall inflation
of the province were the following:
e Food and non-alcoholic beverages, 38.1 percent share or 0.8 percentage point;
e Restaurants and accommodation services, 24.8 percentage share or
0.5 percentage point; and
e Alcoholic beverages and tobacco, 10.0 percentage share or 0.2 percentage
point.

Food Inflation

Food inflation in Oriental Mindoro rose to 1.9 percent in February 2024 from
1.7 percent in January 2024. In February 2023, food inflation rate was higher
at 10.0 percent.

Main Drivers to the Upward Trend of Faad' Inflation

The acceleration of food inflation in February 2024 was mainly brought by the faster
year-on-year increase in the indices of rice and ready-made food and other food
products at 14.4 percent and 5.8 percent, respectively from their corresponding
January 2024 inflation rates of 10.3 percent and 4.9 percent, respectively. The indices
of vegetables, tubers, plantains, cooking bananas and pulses and corn with an annual
decline of 3.4 percent and 5.1 percent in February 2024 from an annual decrease of
13.5 percent and 7.6 percent, respectively in the previous month likewise contributed
to the increase in food inflation.

On the contrary, lower inflation rates were noted in the indices of the following food
groups during the month:
e Meat and other parts of slaughtered land animals, -3.0 percent
from -2.6 percent;
Fish and other seafood, -0.5 percent from 3.8 percent;
Milk, and other dairy products and eggs, -2.9 percent from 2.2 percent;
Oils and fats, -14.6 percent from -13.5 percent;
Fruits and nuts, -3.4 percent from 6.4 percent; and
Sugar, confectionery and desserts, -5.0 percent from -2.8 percent

Meanwhile, flour, bread and other bakery products, pasta products and other cereals
index remained at its January 2024 rate of 3.3 percent.
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INFLATION RATE BY FOOD GROUP

Figure 3. Year-on-Year Inflation Rates (%) in Oriental Mindoro
by Food Group
(2018=100)
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Purchasing Power of the Pesao

The Purchasing Power of Peso (PPP) in Oriental Mindoro is at Php 0.75

in February 2024. The PPP was registered at Php 0.76 in February 2023.

As a result, the amount of goods that could be presently purchased by consumers was
less than when the PPP was higher. Furthermore, the decrease in PPP was attributed
to the higher inflation rate, given that PPP and inflation rate have an inverse

relationship.
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Figure 4. Purchasing Power of Peso in Oriental Mindoro:
Febuary 2023 to February 2024
(2018=100)
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Table 2. Consumer Price Indez by Subgroup, Month-on-Month and Year-on-Year Percent Changes
in Oriental Mindoro

[2018=100)
CPI Inflation Rates
Commodity Group Feb 2023 | Jan 2024 | Feb z0z4 [MONth-on| Year-on-
Month Tear
ALLITEMS 131 1345 1234 -0.4 21
. FOoD ArDO MAM-ALCOHOLIC BEVERAGES 1145 1214 127 0.2 15
"Food 11985 1222 1214 0.2 14
Cereals and Cereal Products 102.4 me 4.4 2.5 nr
Cereals .o maA 6.3 a0 41
Rice o5 M.E 143 30 144
Corn BOE 524 524 n.a A1
Flowr, Eread and Other Bakery Products, Pasta Pro 1076 105 mez 0E 33
[leat and Other Farks of Slaughtered Land Animals 1210 1264 1271 0.E -3.0
Fish and Other Seafood 1305 1328 1235 21 -0.5
[ilk, Other Diairy Products, and Egqgs 123 109.0 1049.0 0.0 -248
Oilz and F ats na.s Rz b N -4 -14.E
Fruitz and Muts 1424 1214 1240 B2 34
Wegetables, Tubers, Cooking Bananas and Pulses 1251 124 5 1209 -2.4 -34
Sugar, Confectionery and Deszerts 1449 1384 1377 -0.5 5.0
Ready-Made Food and Other Food Products MLEC. 128.2 1352 1356 0.3 5.8
" Mon-alcoholic Beverages 1496 e e 0o -5
Il ALECAHALIE BEVERAGES ANO TOBACCO 2067 ZXED M7 0.z ar
Aleoholic Beverages 14a.8 154.4 156.2 04 47
Tobacoo 2544 29v: 2973 n.ao 12.4
Other Yegetable-Based Tobacoo Products
MOR-FOOO v 415 #05 -0y 20
. CLATHIMNG AMO FOOTWEAR 1201 1254 1263 0.z 5.2
Clothing 1195 1254 1260 ns 5.4
Footwear 1211 1zro 1270 n.ao 44
Iy, HOUSING, WATER, ELECTRICITY, GAS AMOOTHER L) 1B7h 1533 -2y 0g
Actual Rentals For Housing 1528 1571 1571 0o 2.8
faintenance, Fepair and Security of the Owelling 1Ee.0 10E mao 0.4 -4.3
‘water Supply and Mizcellanecous Services Relating ta th 1000 100.0 1003 0.3 0.3
Electricity, Gas and Other Fuels 162.6 74 159.7 -6.8 -1.8
. FURMISHINGS, HOUSEHOLD
EQUIFMEMT AMO RAOUTIME 1.7 1204 1208 -0 L]
HOUSEHOLD M alMTEMANMCE
Furniture and Furnishings, and Loose Carpets my 122 1124 05 15
Houszehald Testiles 1205 1218 1217 01 1.0
Househaold Appliance= 14.32 1237 1237 0.0 a2
Glaszware, Tableware and Househald Utensils 120.7 9.9 7B -13 -2.6
Tools and Equipment for House and Garden 184 4.2 1201 0.z 3B
Goods and Services for Routine Househald Maintenan 1143 121.3 1211 -0.2 5.4
WI.HEALTH 13EE 1434 LA 01 51
Medicines and Health Products 1241 126.7 127.0 0.z 2.3
Outpatient Care Services 1641 163.8 1648 0.0 36
Inpatient Care Services 1421 15863 1563 0.0 9.3
Cither Health Services 13011 138.5 138.5 0o 6.5
Wil TRAMNSFORT 1444 1380 1404 17 2.8
Furchaze of Wehicles 1371 141.8 1416 -0.1 33
Operation of Personal Transport Equipment 150.4 1262 1414 15 A7
Fazsenger Transport Services H1E 1328 138.8 0o -2.0
Tranzport Services of Goods 104.49 104.49 10449 0.0 0.0
WL INFORMATION AMO COMMUMICATION 03E 1021 1021 n.a 0.5
Infarmation and Communication Equipment 104.7 1024 1024 0.0 -2
Infarmation and Communication Services 0341 102.9 102.9 0.0 0.2
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Table 2. Consumer Price Indez by Subgroup, Month-on-Month and Year-on-Tear Percent Changes

in Oriental Mindoro

[2018=100]
FEoaefudeaf
CPIl Inflation Rates
C dity G —ond —on-
ommadiy Jroap Feb 2022 | Jan 2024 | Feb 2024 |MONth-on| Year-on
Month Tear
s, RECREATION, SFORT AMD CULTURE 1205 1237 124.2 0.4 a1
Fecreational Ourables
Other Recreational Goods 107.5 109.7 1028 0.8 12
Garden Products and Pets 1280 1280 1211 24 24
Recreational Services 123.3 123.3 123.3 o o
Cultural Goods LA TTE TTE 0o Bt
Cultural Services 10E.2 107.7 107.7 0o 14
Mewspapers, Books and Stationery 1.2 1823 154.0 11 4.1
Fackage Holidays 1000 1000 1000 0o 0o
A EOUCATION SERWICES 105.4 1040 1040 0o 20
Early Childhood and Frimary Education 10E.7 151 151 0o )
Secondary Education 107.0 1095 1095 0o 23
Tertiary Education 1044 1064 1064 0o 14
Education kot Defined by Lewvel
Al RESTAURAMTS AMD
ACCOMMODATION SERWICES 425 1554 1554 0o 4.1
Food and Beverage Serving Services M2E E5.4 E5.4 o a1
Accommodation Services
All FINARCIAL SERVICES 1450 1448 1448 0o -0.1
Financial Services 14510 1443 1443 oo -0
Al PERSOMAL CARE, AMD MISCELLAMEQUS GOODOY 1204 1244 1244 0o 33
Fersonal Care 1222 1274 1275 01 4.3
Other Personal EFfects 1.3 1083 108.2 -0k -2.8
Other Services 1204 1213 1213 o 12

Source: Philippine Statistics Authority, Retail Price Survey for the Generation of Consumer Price Index
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Technical Notes

Consumer Price Index is an indicator of the change in the average prices of a fixed basket of
goods and services commonly purchased by households relative to a base year.

e Market Basket is a sample of goods and services, which is meant to represent the
totality of all the goods and services purchased by households relative to a base year.

o To determine the commodities that will form the market basket for the 2018-
based CPI, the Survey of Key Informants (SKI) was conducted in March 2021.
The survey, which was conducted nationwide to store managers, sellers or
proprietors, obtained information on the most commonly purchased of goods
and availed of services by the households.

o The commodities in the 2018-based CPI market basket are grouped/classified
according to the 2020 Philippine Classification of Individual Consumption
According to Purpose (PCOICOP) which is based on the United Nations
COICOP. Meanwhile, the commodities in the 2012-based CPI market basket
used the 2009 PCOICOP version of classification of commodities.

o Base year is a reference period, usually a year, at which the index number is set to
100. Itis the reference point of the index number series. The CPI is rebased from base
year 2012 to base year 2018.

¢ Inflation Rate is the annual rate of change or the year-on-year change in the Consumer
Price Index (CPI).

¢ Purchasing Power of Peso is a measure of the real value of the peso in a given period
relative to a chosen reference period. It is computed by getting the reciprocal of the
CPI and multiplying the result by 100

Inflation Rate (reference month, reference year)
= [(CPl (reference month, reference year) = CPI (reference month, previous year)) / CPI (reference month, previous year)] X

100%

For example,

INFLATION RATE (reb 2024) = [(CPl(rebruary 2024) - CPl(rebruary 2023)) / CPl(rebuary 2023)] X 100%
= [(133.9 — 131.1) / 131.1] x 100%
= (2.8/131.1) x 100%
=21
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